MEBIN V AUGUSTINE

2 Profile

A results-oriented Marketing Executive with a proven
record of exceptional professionalism, dedication,
and expertise. Demonstrating proficiency in various
facets of marketing, including market research,
campaign development, and client relationship
management, | have consistently contributed to the
success of marketing initiatives.

. +919605448425 =] Work Experience
g Mmebin9iB@gmail.com Tinos Software and Security Solutions LLP
Q NeIIimoIo(H)(Chothonthoro P.O Kollamula Marketing Executive
Pathanamthitta (dist), Kerala

. August 1, 2022, to December 30, 2023
Personal Profile e Developed comprehensive marketing strategies to
Name : Mebin V Augustine promote software and security solutions.
Date of Birth : 08/12/2000 e Created engaging promotional materials,
Gender :Male including brochures, presentations, and online
Marital status : Single content.
Nationality :Indian e Conducted market research to identify trends,
Religion : Christian competitive landscape, and customer

. f .
Passport Details preerences. . .

e Analyzed marketing metrics to evaluate campaign

Passport Number :X5666783 effectiveness and identify areas for improvement.
Date of Issue :03/02/2023 ,
Place of Issue - cochin [From 2024 onwards preparing for

overseas education |

Education
¢ Bachelor of Business Administration

Date of Expiry :02/02/2033
Duolingo Status

Candidate Name : Mebin Varghese Augustine Mahatma Gandhi University Kottayam
Date of exam : 23 [Dec/2022 2019 To 2022
Overall 1120
Literacy 115 Marks (%) : 53
Comprehension :125 e Higher Secondary Education
Conversation 1125 . .
Production 105 Kerala State Higher Secondary Education
. SC Higher Secondary School Ranny

Expertise 2017 To 2019

Teamwork Marks (%) : 48.92

Time Management » Secondary School Examination

Problem-Solving
Analytical Skills
Communication Skills

Kerala Board of Public Examinations
St. Thomas High School Pala

2016 To 2017
Language Marks (%) : 62%
English .
Malayalam Declaration
Projects | hereby declare that all the above information
A STUDY OF CUSTOMER SATISFACTION g:%tk;:ﬁe?nd correct to the best of my knowldge
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